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During the past few months, scandalous politics and 
social media companies have become intertwined.

There is talk of the oligarchization in the US.

However, that is merely a consequence.

The original cause is the effective business model of 
social media companies.

Disinformation has been exploiting this business 
model for a decade.



It’s not possible to influence the 
emotions and opinions of large masses 
without social media.

Information influencing is based on 
social media logic. 

Understanding the social media 
business model helps in understanding 
information influencing.



Which of the millions of posts are shown to you?

The algorithm of a social media app tries to 
determine which posts will keep you on the 
platform the longest. 

So that you see more ads.

There is way too much content for our feeds.

A "good" personalized feed will keep you on 
the platform as long as possible and 
maximize your ad consumption.

Social media is primarily a marketplace.

It is not primarily designed as a platform for 
societal discussion, but rather as an online 
marketplace.



Initially, the algorithm was harmless to 
consumers, but at the same time, 
value-based politics made a strong 
comeback in Western societies.

The algorithm no longer understood 
what was ethical; algorithms couldn't 
distinguish between trolling and, for 
example, wedding celebrations because 
they only measured engagement.

-> Cambridge Analytica 2016:
The algorithm that sells Ikea’s products 
can be used to sell ideologies.

Certain countries fully exploit this.

The algorithm is trying to sell you Reebok’s…
…But started accidentally sell Revolution’s

If a post immediately receives more likes, 
comments, and shares (engagement) 
than average, the algorithm concludes 
that there is something about the post 
that is interesting to many people.

— and it shows the post to even more 
users.



Why should we care 
about this?
Small streams form a big river:

With a hundred social media posts, you can 
cumulatively reach a large audience.



https://www.who.int/news-room/spotlight/let-s-flatten-the-infodemic-curve

https://www.who.int/news-room/spotlight/let-s-flatten-the-infodemic-curve


20th century: Large audience from a single content
21st century: A large audience from small streams.

https://www.nytimes.com/2023/10/17/technology/hamas-hostages-social-media.html?unlocked_article_code=1.6k
w.tXfN.1khtxBvJ_gsU&smid=nytcore-ios-share&referringSource=articleShare

https://www.nytimes.com/2023/10/17/technology/hamas-hostages-social-media.html?unlocked_article_code=1.6kw.tXfN.1khtxBvJ_gsU&smid=nytcore-ios-share&referringSource=articleShare
https://www.nytimes.com/2023/10/17/technology/hamas-hostages-social-media.html?unlocked_article_code=1.6kw.tXfN.1khtxBvJ_gsU&smid=nytcore-ios-share&referringSource=articleShare


MItä videoita Suomessa levinny

Russia's war in Ukraine is the first war where the 

conflict itself generates an endless feed directly 

to our pockets.

The posts from the war's largest individual 

account reached up to 43 million viewers. The 

poster was a private individual from Australia. 

In the first week of the war, videos tagged with 

#Ukraine were viewed 220 million times on 

TikTok. By June, that number had grown to 5.6 

billion.

Some of the videos were true, some were not.



The Impact of Social Media: Consumers help to spread 
Disinformation



Is Russia behind these pictures – or we 
Finns ourselves?

“Pic or didn’t happen” is nowadays
“Pic and didn't happen”.

AI and eastern border a year ago



Are these disinformation?
…or visual Op-ed’s?

https://docs.google.com/file/d/1wsU0qXms4VgPfPbVWqhfSBXhbue1itQH/preview


Copyright @rainisto

Next didinfo 
becomes 
discussion, run 
by AI’s.



Memes as societal power 

Joker could criticize things that 
other’s couldn’t. Even the king. 
Because he was funny.

When jokes are re-shared, does 
the humor stay there?

Try to InstaThread this picture 
using just text… and you’re 
probably fired.

It’s like the joker in king’s court



Something newsworthy happens

Trad. News Media reports it

This is the growing sphere where opinions are formed. 
We don’t see all the bubbles. We can’t report on different views, 
there are millions of groups. Here the bubble attitudes become 
stronger.

Social Media as political sphere
News Media is accepted if it’s 
political views are “correct”.



TikTok: Your feed transfers to real world opinions
TikTok the biggest news source for youngsters*

Scott Galloway, NYU Stern School of Business
*=https://www.uutismediat.fi/ajankohtaista/uutisten-viikon-tutkimus-tiktok-on-noussut-nuorten
-tarkeimmaksi-uutiskanavaksi-kiinnostus-omaan-elamaan-liittyviin-uutisiin-kasvussa/

https://www.uutismediat.fi/ajankohtaista/uutisten-viikon-tutkimus-tiktok-on-noussut-nuorten-tarkeimmaksi-uutiskanavaksi-kiinnostus-omaan-elamaan-liittyviin-uutisiin-kasvussa/
https://www.uutismediat.fi/ajankohtaista/uutisten-viikon-tutkimus-tiktok-on-noussut-nuorten-tarkeimmaksi-uutiskanavaksi-kiinnostus-omaan-elamaan-liittyviin-uutisiin-kasvussa/


https://www.ft.com/content/29fd9b5c-2f35-41bf-9d4c-994db4e12998

FT sees social media changing values 
Young men more conservative than young women

https://www.ft.com/content/29fd9b5c-2f35-41bf-9d4c-994db4e12998


Instagram politics: What does power look like?
Virtual mindset affects physical appearance: prime minister’s 2003-2021

News media as Watchdog Vs. “Follower culture”

2027?



Jukka Niva / osastopäällikkö, Yle News Lab

This is 
where 
we live.

Why do you see what you see?

“Feed Literacy” is needed.

Not just Media Literacy.

‘Cause Social Media is trying to sell you 
Reebok’s. Not make discussion better.


